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The role of the Sponsorship and Social Media Coordinator is to be responsible for all sponsorship and
social media arrangements. Their effective use of social media will also support and drive the
achievement of many of the club’s goals and objectives.

RESPONSIBILITIES

The Sponsorship and Social Media Coordinator is responsible for the coordination and compliance of all
sponsorship and social media matters including:

Creating sponsorship packages suitable for their community of local businesses

Engaging and encouraging the current club participants to introduce sponsors to the club from
their network of friends and friends

Ensuring all sponsors are welcomed into the club and included in club activities

Ensuring all previous club sponsors are invited back to the club as sponsors for the upcoming
year

Building the clubs audience on social media of people who genuinely follow and have an
interest in your club

Building the sense of belonging between the club and its (social media) supporters and
followers

Understand the key social, fundraising and sporting activities that will take place throughout
the year and develop strategies to support and promote each activity

Creating the communication strategy — pre, during and post season strategies and defining the
information that will be included when and how?

Determine which social media platforms and strategies best suit the achievement of the
communication strategy and club goals and objectives

Review and update the social media policy (code of conduct) and ensure this is provided to the
committee for sign off

Actively update the club’s different social media platforms throughout the week during the
season (updating followers on scores, results, injuries, achievements milestones etc)

Promote club’s key activities and events throughout the year,

Promote sponsors, especially promoting special offers from sponsors

Facilitate social media participation and engagement within club stakeholders

Actively engaging followers to transform visitors into advocates for the club (creating a sense
of belonging between the club and each individual)

REQUIREMENTS

The Sponsorship and Social Media Coordinator is expected to:
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e Be afrequent user of social media sites

e Have the ability to plan what the clubs needs to communicate and when

e Have the ability to engage people through social media without getting drawn into negative or
personal discussions.
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Have a strong understanding of the club’s social media strategy and willingness to follow it
Understand how to create memes, photos and video for use on social media
Communicate effectively and possess good interpersonal skills

Maintain confidentiality on relevant matters

Act in the best interest of the members at all times

Attend all Committee meetings

Undertake the role in good faith and honesty

If at any stage the Sponsorship and Social Media Coordinator becomes aware of a personal conflict of
interest, real or perceived between themselves and the club, they should immediately notify the Club
Chairperson of the conflict who will immediately inform all other committee members.

DESIRABLE ATTRIBUTES

The Sponsorship and Social Media Coordinator should:

Possess strong written and verbal communication skills along with a strong, persuasive
personality

Need to be professional, friendly, organised, energetic and determined in attempting to land
sponsors

Servicing existing sponsors and developing other revenue streams

Ability to build a rapport with partners quickly

In-depth understanding of what your club has to offer sponsors

High level of attention to detail

be organised and professional

be able to delegate and support a working group

be personable and can present the club and the virtues of being a sponsor

be creative in looking at new ways to service and satisfy sponsors

be a good communicator

be able to maintain confidentiality

ADMINISTRATION

This document is administered by the Tea Tree Gully City Soccer Club Committee and will be reviewed
every two years and updated where applicable.

Version History

Version Date Description Next Review Date

1.0

31 July 2022 | Adopted and endorsed by Committee June 2024
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